
1 

 

 

 

 
  
 
 

 
 
 

 
 
 
 
 

Deliverable D6.2  
 

Social Networks Accounts  

DESTINI  
 

SMART DATA PROCESSING AND SYSTEMS OF DEEP 

INSIGHT 

http://www.destini2020.eu 



2 

 

Document details: 

 

Editor: Andreas Andreou 

Contributors: Andreas Andreou, Andreas Christoforou 

Date: November 1, 2019 

Version: 3.0 

 
 

 

Document history: 

 

Version Date Contributor Comments 

v.01 30/10/19 Andreas Christoforou Initial document structure 

v.02 31/10/19 Andreas Andreou Final Review 

v.03 1/11/19 Partners Final Review & Approval 

 
 

  



3 

 

Contents 
 

LIST OF FIGURES ................................................................................................................... 4 

1. Introduction ................................................................................................................. 5 

2. Facebook ...................................................................................................................... 6 

3. Twitter ......................................................................................................................... 7 

4. LinkedIn ....................................................................................................................... 8 

 

  



4 

 

LIST OF FIGURES  
 

Figure 1. DESTINI’s Facebook home page. .......................................................................... 6 

Figure 2. DESTINI’s twitter account ..................................................................................... 7 

Figure 3. DESTINI’s LinkedIn group page ............................................................................. 8 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



5 

 

 

1. Introduction  

DESTINI’s social networks accounts were created so as to offer a forum for disseminating information 

about the project, its objectives, progress and main results. The project’s presence on Facebook, Twitter 

and LinkedIn is expected to promote the reachability of its outcomes and assist stakeholders and people 

that are simply interested in the project’s objectives to establish a dynamic and ongoing communication 

link with its partners.  

The rest of the document describes briefly the main screens of the Facebook, Twitter and LinkedIn 

accounts. 
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2. Facebook 

The Facebook account (see Figure 1) may be accessed using the link 

https://www.facebook.com/destini2020eu/ or by just searching for DESTINI2020eu using the Facebook 

search box. The Facebook page presents the latest posts from all partners of the project, as well as any 

updates on the website’s content, photos, interesting articles etc. 

 

 
Figure 1. DESTINI’s Facebook home page. 
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3. Twitter 

The Twitter account (see Figure 2) may be accessed using the link https://twitter.com/destini2020eu or 

by just searching for DESTINI2020eu at the Twitter search box. The Twitter page shows the latest tweets 

from all partners or followers of the project. 

 

 
Figure 2. DESTINI’s twitter account 
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4. LinkedIn 

The LinkedIn group (see Figure 3) will be mostly used for sharing project outcomes with partners and 

stakeholders. Furthermore, various discussions will take place on issues and real-world cases that will be 

tackled by the project partners. The group may be accessed using the link 

https://www.linkedin.com/groups/13780883/ . 

 

 
Figure 3. DESTINI’s LinkedIn group page  
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